
P O D C A S T S ,  M A D E  R I G H T  H E R E  I N  A U S .

New Campaign or 
Underperformance

Trigger

Objective; Audience; 
Channel; Existing Data 

Inputs

Tone of Voice; Hooks; 
CTAs; Angle

Variations

Campaign Messaging Workflow

Performance Driven 
Refinement

Insight & Iteration

Organize into Testable 
Groups, e.g. Host 
Reads vs. Producer 
Read Ads

Grouping

Testing and 
Deployment

A/B Testing


